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HEAD OF PRODUCT – PAYMENTS @ DAZN

THE MERCHANT 
OPPORTUNITY

3DS2 & BEYOND



DAZN is redefining the linear world of sports 

entertainment through the creation of the world’s first, 

pure OTT, sports broadcast platform 

LETS CHANGE
THE GAME
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WELCOME TO DAZN



2016 2017 2017 2017 2018 2018 2019 2020

Japan Launch

DACH Launch Canada Launch Brazil Launch

Italy & USA Launch Spain Launch

LAUNCHED IN 7 MARKETS IN 2 YEARS – DEBUTED IN BRAZIL & SPAIN IN 
2019
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Live in 5 markets
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Live in 7 markets

DACH, Japan & Canada UCL  

& UEL start

Featured in Apple App 

store’s

“Best of 2017”

+  A DEDICATED TEAM OF EXPERTS EQUIPPED TO BUILD BRANDS & CEMENT 
LEGACIES:

MARKETING, PARTNERSHIPS AND PUBLIC RELATIONS

MLB deal

MAYWEATHER vs McGREGOR
IN DACH & JAPAN
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KEY MILESTONES
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MARKET LEADING RIGHTS IN ALL TERRITORIES
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HOW PAYMENTS WORKS AT 
DAZN

Subscribe Subscriptions

Direct

In-App Purchases

Partner Billing
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PSD2 AND YOU

E-Commerce

Subscriptions

In-App Purchases

Card Scheme Rules
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WHERE DID IT GO WRONG?

SMS OTP Fiasco

Lack of adoption

Timing and notice

Vote time!



Slido Poll
Have you already 

implemented 3D Secure 2.0?
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NOW WHAT?
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TEST
& PIVOT
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IMPLEMENT

3DS1 Fallback

Smart Address Look-Up

2nd Screen Sign Up

Brexit doesn’t count
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TEST

Friction = More Auth?

Exemplary Exemptions

Country > Bank > Timing

Xmas, Xmas, Xmas
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Wallets

Online Direct 

Debit/Banking

Omnichannel

…PayPal

PIVOT
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OTHER SILVER LININGS

Going Global

Fraud

Power of Preference

Opportunities



QUESTIONS?
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THANK YOU


